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ABSTRACT

This article examines the role of the educational services market in the context of
the digital transformation of society and the economy. It examines key trends in the
digitalization of the education system, the functioning of educational institutions in this
new environment, and the impact of digital technologies on the quality and accessibility
of educational services. The challenges and prospects for the development of the
education market in the digital environment are identified.
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Introduction Characteristics of this market include:

The current stage of societal development
is characterized by the rapid spread of digital
technologies, which have a profound impact on
all spheres of human activity, including
education. Digital transformation not only
changes the methods of knowledge transfer but
also creates a new type of educational
relationship between universities, students, and
employers.

The educational services market is
becoming a crucial element of the digital
economy, in which the competitiveness of
educational institutions is determined not only
by the quality of teaching but also by their level
of digital maturity.

The educational services market is a
system of economic relations that arise between
producers (educational institutions) and
consumers (students, employers, and the
government) in the process of providing and
receiving educational programs.

ethe intangible and social nature of
services;

e high degree of government regulation;

ethe dependence of education quality on
human capital;

ethe integration of educational and
information technologies;

ethe globalization of the educational
space.

With digitalization, these characteristics
are becoming more pronounced, and the
boundaries between traditional and distance
learning are becoming increasingly blurred.

Digital transformation of education is the
process of introducing digital technologies into
educational institutions, aimed at improving the
quality, accessibility, and effectiveness of
educational services.

The key areas of digitalization include:

sthe development of e-learning and
distance learning;
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=the implementation of cloud
technologies and platform-based learning;

»the use of artificial intelligence and big
data to personalize learning;

= digital certification  and online
competency assessment;

= the integration of educational platforms
with labor market systems.

These processes are radically changing the
interactions between educational market
participants and require new approaches to
education quality management.

Digital transformation is having a
multifaceted impact on the education market:

1. Expanding access to education.
Online courses, MOOC platforms, and open
resources allow millions of people to obtain an
education regardless of their location.

2. Increasing competition. The
emergence of international online platforms
(Coursera, edX, Udemy, etc.) is intensifying
global competition between universities.

3. Changing demand structures.
Consumers are increasingly choosing short-
term and practice-oriented programs over
traditional long-term education.

4, Emergence of new professions
and competencies. The digital economy
requires training specialists in Al, cybersecurity,
data analysis, and digital marketing.

5. New financing models. Hybrid
forms of university-business collaboration, as
well as corporate universities and online
schools, are developing.

Thus, digitalization is not only facilitating
the modernization of educational technologies
but also the formation of a new type of
educational market—dynamic, open, and global.

Despite the obvious advantages, the
digitalization process is accompanied by a
number of challenges:

» Inequality in access to digital resources
across regions and social groups.

» Insufficient digital competence among
teachers. Not all teachers are prepared to
effectively use online tools.

» The risk of a decline in the quality of
education due to the lack of in-person
interaction.

» Challenges related to the protection of
personal data and academic integrity.

» Inconsistency between educational
standards and new digital formats.

Addressing these challenges requires a
systemic approach from the government,
universities, and businesses.

In the future, the educational services
market will develop in the following areas:

1. Creating a unified digital educational
ecosystem integrating public and private
platforms.

2. Transitioning  to adaptive and
personalized learning based on student
data analysis.

3. Expanding collaboration with employers
in the online environment, developing
dual and project-based learning.

4. Integrating blockchain technologies for
storing diplomas, certificates, and
portfolios of achievements.

5. Developing a digital culture and digital
mindset among all participants in the
educational process.

Digital transformation opens up new
horizons for education, making it more flexible,
open, and oriented toward the needs of
individuals and the economy.

Conclusion

In the context of digital transformation,
the educational services market is becoming a
key factor in the development of human capital
and the innovation economy. Digital
technologies are changing not only the forms of
learning but also the very philosophy of
education, transforming it into a continuous and
individualized mode.

To successfully develop the market, it is
necessary to integrate digital tools into
educational institutions' strategies, enhance the
digital competence of teachers, and ensure
access to high-quality education for all segments
of the population.
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