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ANNOTATSIYA                                                                        
Introduction 

In the modern era of globalization, 
tourism has become one of the most dynamic 
and rapidly developing sectors of the global 
economy. The expansion of international 
tourism has strengthened economic, cultural, 
and social relations between countries and has 
significantly contributed to the development of 
intercultural communication. According to the 
World Tourism Organization, tourism plays an 
essential role in global economic growth and 
international cooperation.1 

The rapid growth of the tourism industry 
has also led to the development and expansion 
of specialized terminology used within this 

 
1 UNWTO. International Tourism Highlights. Madrid, 2019. 

field. Tourism terminology refers to a system 
of lexical units that describe tourism activities, 
services, infrastructure, and professional 
communication within the tourism sector. 
These terms are widely used in academic 
research, tourism management, marketing, 
and international communication.2 

English currently functions as the 
dominant language of international tourism 
communication. Many tourism-related 
concepts are first introduced in English and 
later adopted by other languages. As a result, 
numerous tourism terms used worldwide 
originate from English and spread 

2 Richards J. Longman Dictionary of Language Teaching 

and Applied Linguistics. London, 2010. 
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This article examines the formation and development of tourism terminology in 
Uzbek and English and provides a comparative analysis of their translation features. In the 
context of globalization, the rapid growth of the tourism industry has expanded cultural, 
economic, and communicative interactions among countries, leading to the continuous 
development of tourism-related terminology. English, as one of the dominant languages of 
international tourism and scientific communication, plays an important role in the 
creation and dissemination of tourism terms. As a result, many tourism terms are borrowed 
and adapted into other languages, including Uzbek. 

The study analyzes the semantic, lexical, and structural characteristics of tourism 
terminology using a comparative approach. Particular attention is given to translation 
strategies such as equivalence, adaptation, descriptive translation, and calque. The 
findings show that English tourism terminology has an international character and 
morphological flexibility, while in Uzbek the adaptation of terms to the national linguistic 
system and the preservation of semantic clarity are important. The results contribute to 
terminology studies, translation theory, and comparative linguistics. 
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internationally through professional 
communication and academic discourse.3 

From the perspective of terminology 
studies, specialized terms serve as important 
tools for structuring professional knowledge 
and facilitating precise communication within 
a particular field. Cabré notes that terminology 
systems allow specialists to communicate 
complex concepts efficiently and consistently.4 
Therefore, the study of tourism terminology is 
important not only for linguistics but also for 
the practical development of the tourism 
industry. 

In Uzbekistan, tourism has become one of 
the strategic sectors of the national economy. 
The development of tourism infrastructure, 
international travel services, and cultural 
tourism has led to the emergence of new 
tourism-related terms in the Uzbek language. 
Many of these terms are borrowed from 
English or adapted according to Uzbek 
linguistic norms. For example, international 
terms such as tourism, hotel, resort, visa, and 
tour operator are widely used in Uzbek as 
turizm, mehmonxona, kurort, viza, and tur-
operator. 

Another important aspect of tourism 
terminology is translation. The translation of 
specialized terms requires not only linguistic 
knowledge but also an understanding of 
professional context and cultural factors. 
According to Newmark, accurate translation of 
terminology requires the preservation of 
semantic meaning while ensuring that the 
translated term remains understandable and 
natural in the target language.5 

Similarly, Nida emphasizes that 
successful translation should achieve 
communicative equivalence, meaning that the 
message of the source language must be 
conveyed clearly and effectively to the target 
audience.6 Considering these factors, the study 
of tourism terminology in Uzbek and English 

 
3 Crystal D. English as a Global Language. Cambridge 

University Press, 2003. 
4 Cabré M. Terminology: Theory, Methods and Applications. 

Amsterdam, 1999. 
5 Newmark P. A Textbook of Translation. London, 1988. 
6 Nida E. Language and Culture in Translating. Shanghai, 

2001. 

becomes particularly relevant. Comparative 
analysis allows researchers to identify 
similarities and differences in the formation, 
usage, and translation of tourism terms in both 
languages. 

The main objective of this research is to 
analyze tourism terminology in Uzbek and 
English from a comparative perspective and to 
examine the main translation strategies used 
in transferring tourism terms between the two 
languages. 
Research Methodology 

This study is based on comparative 
linguistic analysis and terminological research 
methods. Tourism-related terms were selected 
from English and Uzbek academic publications, 
tourism dictionaries, and official materials 
related to the tourism industry. The collected 
terminology was analyzed according to its 
lexical structure, semantic characteristics, and 
word formation mechanisms. Special attention 
was given to identifying the similarities and 
differences in the formation of tourism 
terminology in English and Uzbek. 

In addition, the research examined 
translation strategies used when transferring 
tourism terminology between languages. 
These strategies include equivalence, calque 
translation, descriptive translation, and 
linguistic adaptation.7 The comparative 
method enabled the identification of structural 
and semantic features of tourism terms as well 
as the evaluation of translation practices in 
professional tourism discourse. 
Results And Discussion 

The analysis shows that many tourism 
terms in English have an international 
character and are widely used across different 
languages. Terms such as tourist, hotel, visa, 
destination, and resort are internationally 
recognized and often borrowed by other 
languages with minor phonetic modifications.8 

7 Baker M. In Other Words: A Coursebook on Translation. 

London, 2011. 
8 Crystal D. English as a Global Language. Cambridge 

University Press, 2003. 
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English tourism terminology is frequently 
created through productive word-formation 
processes such as compounding and 
derivation. Examples include expressions like 
tour package, travel agency, tourism industry, 
and tourism marketing, which are formed by 
combining lexical elements to describe specific 
activities in the tourism sector. 

In the Uzbek language, tourism 
terminology often develops through 
translation or adaptation of international 
terms. For example: 
tourism - turizm 
eco-tourism - ekoturizm 
travel agency - sayohat agentligi 
tour guide - gid 
tourist destination - turistik manzil 

These examples demonstrate how 
international tourism terminology is 
integrated into the Uzbek language through 
translation, phonetic adaptation, and semantic 
adjustment. Another important aspect 
identified in this study is the role of translation 
strategies. Equivalent translation is often 
applied when an appropriate term already 
exists in the Uzbek language. However, when a 
direct equivalent is unavailable, translators 
may use descriptive translation or adapt the 
term according to linguistic norms.9 Cultural 
and linguistic factors also influence the 
translation of tourism terminology. 
Translators must ensure semantic accuracy 
while maintaining clarity and naturalness in 
the target language.10 

Overall, the findings show that tourism 
terminology in English tends to be more 
internationally standardized, whereas Uzbek 
terminology often reflects adaptation to 
national linguistic and cultural contexts. 
Conclusion 

Tourism terminology plays an important 
role in professional communication within the 
tourism industry and represents a significant 
area of research in modern linguistics and 
translation studies. The rapid development of 
international tourism has led to the continuous 
expansion of specialized vocabulary used to 

describe tourism activities, services, and 
infrastructure. For this reason, the study of 
tourism terminology is essential for 
understanding how language reflects the 
development of the tourism sector. 

The findings of this research show that 
tourism terminology in English has a strong 
international character and widely influences 
the terminology used in other languages. Many 
tourism-related terms originate in English and 
are adopted globally due to the dominant role 
of English in international communication and 
tourism discourse. In the Uzbek language, 
tourism terminology is mainly formed through 
translation, borrowing, and adaptation of 
international terms. Such processes 
demonstrate the flexibility of the Uzbek 
linguistic system in incorporating new 
professional vocabulary while maintaining 
national linguistic norms. 

The research also highlights the 
importance of appropriate translation 
strategies when transferring tourism 
terminology between Uzbek and English. 
Accurate translation helps ensure semantic 
clarity and effective communication within the 
tourism sector. Further studies may focus on 
the development of bilingual tourism 
dictionaries and the systematic classification of 
tourism terminology. 
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